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Biotechnology

Biotechnology

1CB SAM
0530 Oil & Gas Producers Oil & Gas Producers Oil & Gas Exploration & Production
1 Pipelines Integrated Oil & Gas
| 1770 Mining Mining Metals & Mining
2 gsizgiob::tiiwpmem' Services & Oil Equipment & Services Energy Equipment & Services
|| Oil & Gas Refining & Marketing
1350 Chemicals Chemicals Commodity Chemicals
3 Specialty Chemicals
|| Diversified Chemicals
i 1730 Forestry & Paper Forestry & Paper Paper & Forest Products
5 1750 Industrial Metals Aluminum Steel
Steel
273(? Electronic & Electrical Electric Components & Equipment Electronic Equipment &
Equipment Instruments
Electronic Equipment Electrical Equipment
6 zqu?p'lr'sz:?ology Hardware & g?fr;::;;uég[l;?;:r\:\:are & Electronic Computers & Peripherals
Semiconductors DENNLUNUULLUl CYUIpPInent o
|| Communication Technology
2750 Industrial Engineering Industrial Engineering Industrial Machinery
7 Construction & Farm Machinery &
Heavy Trucks
| 2350 Construction & Materials Building Materials & Fixtures Construction Materials
8730 Real Estate Heavy Construction Construction & Engineering
Home Construction Building Products
8 Real Estate Homebuilding
Real Estate Investment Trusts
Real Estate Management &
|| Development
i 2710 Aerospace & Defense Aerospace & Defense Aerospace & Defense
10 2720 General Industrials Containers & Packaging Containers & Packaging
Diversified Industrials
11 3350 Automobiles & Parts Automobiles Auto Components
|| Auto Parts & Tires Automobiles
12 3530 Beverages Beverages Beverages & Tobacco
|| 3780 Tobacco Tobacco
13 3570 Food Producers Food Producers Food Products
|| 5330 Food & Drug Retailers Food & Drug Retailers Food & Drug Retailing
3720 Household Goods Durable Household Products Household & Personal Products
14 Non-durable Household Products Household Durables
Furnishing Leisure Equipment & Products
|| 3740 Leisure Goods Leisure Goods
15 3760 Personal Goods Clothing, Accessories & Footwear Textiles, Apparel & Luxury Goods
Personal Products
4530.Health Care Equipment & Healthcare Providers Health Care Equipment & Supplies
16 Services
| Medical Products Health Care Providers & Services
17 4570 Pharmaceuticals & Pharmaceuticals Pharmaceuticals

Biotechnology
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1CB SAM
18 5370 General Retailers General Retailers Multiline Retail
| Specialty Retail
19 5550 Media Media Broadcasting & Cable TV
| Publishing
6530 Fixed Line . . L Integrated Telecommunication
Telecommunications Fixed-Line Communications Services
20 6570 Mobile Telecommunications Mobile Telecommunications Z\L"E'Ebf fetecuindcaon
|| Communications Equipment
5750 Travel & Leisure Airlines Airlines
Gambling Movies & Entertainment
2 S;jctf;ti?;s:la ggixcitcs;SBars & Hotels Restaurants & Leisure
Travel & Tourism
| 9530 Software & Computer Services [Computer Services & Internet Internet Software & Services
Software Software
22 Software & IT Services
| IT Consulting & Services
2790 Support Services Support Services :;r;izsResource & Employment
23 Specialized Consumer Services
Waste & Disposal Services
7530 Electricity Electricity Electltic Power Companies - N.
America
Electric Utilities - Intl
24 Multi-Utilities & Unregulated Power
7570 Gas, Water & Multiutilities Gas Distribution Gas Utilities
Water Public Services
2770 Industrial Transportation Industrial Transportation Marine Transport
25 Road & Rail Transport
Surface Transport
Z Air Freight & Logistics
Transportation Infrastructure
8350 Banks Banks Banks - Asia
8770 General Financial Financial Services Banks - Emerging Markets
8980 Equity Investment Instruments| Banks - Europe
?:335‘;22??“3/ Investment Banks - N. America
Banks - UK & Ireland
27 Banks- Asia Pacific
Global Banks
Consumer Finance
Diversified Consumer Services
Diversified Financials
Investment Banking & Brokerage
|| Asset Management
8530 Nonlife Insurance Insurance Insurance - Asia
28 8570 Life Insurance Insurance - Europe
Insurance - N. America
Insurance - UK & Ireland
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ICB

Industry
14

Supersector

Sector

Subsector

Definition

20

104

104

0001 Oil & Gas

0500 QOil & Gas

0530 Oil & Gas Producers

0533 Exploration & Production

Companies engaged in the exploration for and drilling,
production, refining and supply of oil and gas products.

0537 Integrated Oil & Gas

Integrated oil and gas companies engaged in the exploration
for and drilling, production, refining and distribution of oil and
gas products.

0570 Oil Equipment, Services &
Distribution

0573 Qil Equipment & Services

Suppliers of equipment and services to oil fields and offshore
platforms, such as drilling, exploration, seismic-information
services and platform construction.

0577 Pipelines

Operators of pipelines carrying oil, gas or other forms of fuel.
Excludes pipeline operators that derive the majority of their
revenues from direct sales to end users, which are classified
under Gas Distribution.

1000 Basic
Materials

1300 Chemicals

1350 Chemicals

1353 Commodity Chemicals

Producers and distributors of simple chemical products that
are primarily used to formulate more complex chemicals or
products, including plastics and rubber in their raw form,

fiberalass and svnthetic fibers

1357 Specialty Chemicals

Producers and distributors of finished chemicals for industries
or end users, including dyes, cellular polymers, coatings,
special plastics and other chemicals for specialized
applications. Includes makers of colorings, flavors and
fragrances, fertilizers, pesticides, chemicals used to make
drugs, paint in its pigment form and glass in its unfinished
form. Excludes producers of paint and glass products used for
construction, which are classified under Building Materials &
Fixtures.

1700 Basic
Resources

1730 Forestry & Paper

1733 Forestry

Owners and operators of timber tracts, forest tree nurseries
and sawmills. Excludes providers of finished wood products
such as wooden beams, which are classified under Building
Materials & Fixture:

1737 Paper

Producers, converters, merchants and distributors of all grades
of paper. Excludes makers of printed forms, which are
classified under Business Support Services, and manufacturers
of paper items such as cups and napkins, which are classified
under Nondurable Household Products.

1750 Industrial Metals

1753 Aluminum

Companies that mine or process bauxite or manufacture and
distribute aluminum bars, rods and other products for use by
other industries. Excludes manufacturers of finished aluminum
products, such as siding, which are categorized according to
the type of end product.

1755 Nonferrous Metals

Producers and traders of metals and primary metal products
other than iron, aluminum and steel. Excludes companies that
make finished products, which are categorized according to
the type of end product.

1757 Steel Manufacturers and stockholders of primary iron and steel
products such as pipes, wires, sheets and bars, encompassing
all processes from smelting in blast furnaces to rolling mills
and foundries.

1770 Mining 1771 Coal Companies engaged in the exploration for or mining of coal.

1773 Diamonds & Gemstones

Companies engaged in the exploration for and production of
diamonds and other gemstones.

1775 General Mining

Companies engaged in the exploration, extraction or refining
of minerals not defined elsewhere within the Mining sector.

1777 Gold Mining

Prospectors for and extractors or refiners of gold-bearing ores.

1779 Platinum & Precious Metals

Companies engaged in the exploration for and production of
platinum, silver and other precious metals not defined
elsewhere.

2000 Industrials

2300 Construction
& Materials

2350 Construction & Materials

2353 Building Materials & Fixtures

Producers of materials used in the construction and
refurbishment of buildings and structures, including cement
and other aggregates, wooden beams and frames, paint,
glass, roofing and flooring materials other than carpets.
Includes producers of bathroom and kitchen fixtures, plumbing
supplies and central air-conditioning and heating equipment.
Excludes producers of raw lumber, which are classified under
Forestry.

2357 Heavy Construction

Companies engaged in the construction of commercial
buildings, infrastructure such as roads and bridges, residential
apartment buildings, and providers of services to construction
companies, such as architects, masons, plumbers and
electrical contractors.

Copyright © 2008 The CSR Institute, Inc.




Industry | Supersector Sector Subsector Definition
14 20 104 104

2000 Industrials

2700 Industrial
Goods & Services

2710 Aerospace & Defense

2713 Aerospace

Manufacturers, assemblers and distributors of aircraft and
aircraft parts primarily used in commercial or private air
transport. Excludes manufacturers of communications
satellites, which are classified under Telecommunications

2717 Defense

Producers of components and equipment for the defense
industry, including military aircraft, radar equipment and
weapons

2720 General Industrials

2723 Containers & Packaging

Makers and distributors of cardboard, bags, boxes, cans,
drums, bottles and jars and glass used for packaging.

2727 Diversified Industrials

Industrial companies engaged in three or more classes of
business within the Industrial Industry that differ substantially
from each other

2730 Electronic & Electrical Equipment

2733 Electrical Components &
Equipment

Makers and distributors of electrical parts for finished
products, such as printed circuit boards for radios, televisions
and other consumer electronics. Includes makers of cables,
wires, ceramics, transistors, electric adapters, fuel cells and
security cameras.

2737 Electronic Equipment

Manufacturers and distributors of electronic products used in
different industries. Includes makers of lasers, smart cards,
bar scanners, fingerprinting equipment and other electronic
factory equipment.

2750 Industrial Engineering

2753 Commercial Vehicles & Trucks

Manufacturers and distributors of commercial vehicles and
heavy agricultural and construction machinery, including rail
cars, tractors, bulldozers, buses and industrial lawn mowers.
Includes nonmilitary shipbuilders, such as builders of cruise
ships and ferries.

2757 Industrial Machinery

Designers, manufacturers, distributors and installers of
industrial machinery and factory equipment, such as machine
tools, lathes, presses and assembly line equipment. Includes
makers of pollution control equipment, castings, pressings,
welded shapes, structural steelwork, compressors, pumps,
bearings, elevators and escalators.

2770 Industrial Transportation

2771 Delivery Services

Operators of mail and package delivery services for
commercial and consumer use. Includes courier and logistic
services primarily involving air transportation.

2773 Marine Transportation

Providers of on-water transportation for commercial markets,
such as container shipping. Excludes ports, which are classified|
under Transportation Services, and shipbuilders, which are
classifi ) )

2775 Railroads

Providers of industrial railway transportation and railway lines.
Excludes passenger railway companies, which are classified
under Travel & Tourism, and manufacturers of rail cars, which
are dlassifi . )

2777 Transportation Services

Companies providing services to the Industrial Transportation
sector, including companies that manage airports, train
depots, roads, bridges, tunnels, ports, and providers of logistic
services to shippers of goods. Includes companies that provide
aircraft and vehicle maintenance services.

2779 Trucking

Companies that provide commercial trucking services. Excludes|
road and tunnel operators, which are classified under
Transportation Services, and vehicle rental and taxi

compani i

2790 Support Services

2791 Business Support Services

Providers of nonfinancial services to a wide range of industrial
enterprises and governments. Includes providers of printing
services, management consultants, office cleaning services,
and companies that install, service and monitor alarm and
security systems.

2793 Business Training & Employment]
Agencies

Providers of business or management training courses and
employment services.

2795 Financial Administration

Providers of computerized transaction processing, data
communication and information services, including payroll, bill
payment and employee benefit services.

2797 Industrial Suppliers

Distributors and wholesalers of diversified products and
equipment primarily used in the commercial and industrial
sectors. Includes builders merchants.

2799 Waste & Disposal Services

Providers of pollution control and environmental services for
the management, recovery and disposal of solid and
hazardous waste materials, such as landfills and recycling
centers. Excludes manufacturers of industrial air and water
filtration equipment, which are classified under Industrial
Machinery.

3000 Consumer
Goods

3300 Automobiles &
Parts

3350 Automobiles & Parts

Copyright © 2008 The CSR Institute, Inc.

3353 Automobiles

Makers of motorcycles and passenger vehicles, including cars,
sport utility vehicles (SUVs) and light trucks. Excludes makers
of heavy trucks, which are classified under Commercial
Vehicles & Trucks, and makers of recreational vehicles (RVs
and ATVs), which are classified under Recreational Products.

3355 Auto Parts

Manufacturers and distributors of new and replacement parts
for motorcycles and automobiles, such as engines, carburetors
and batteries. Excludes producers of tires, which are classified
under Tire:




Industry | Supersector Sector Subsector Definition
14 20 104 104
3000 Consumer 3500 Food & 3530 Beverages 3533 Brewers Manufacturers and shippers of cider or malt products such as
Goods Beverage beer, ale and stout.

3535 Distillers & Vintners

Producers, distillers, vintners, blenders and shippers of wine
and spirits such as whisky, brandy, rum, gin or liqueurs.

3537 Soft Drinks

Manufacturers, bottlers and distributors of nonalcoholic
beverages, such as soda, fruit juices, tea, coffee and bottled
water.

3570 Food Producers

3573 Farming & Fishing

Companies that grow crops or raise livestock, operate fisheries
or own nontobacco plantations. Includes manufacturers of
livestock feeds and seeds and other agricultural products but
excludes manufacturers of fertilizers or pesticides, which are
classified under Specialty Chemicals.

3577 Food Products

Food producers, including meatpacking, snacks, fruits,
vegetables, dairy products and frozen seafood. Includes
producers of pet food and manufacturers of dietary
supplements, vitamins and related items. Excludes producers
of fruit juices, tea, coffee, bottled water and other nonalcoholic|
beverages which are classified ninder Soft Drink:

3700 Personal &
Household Goods

3720 Household Goods

3722 Durable Household Products

Manufacturers and distributors of domestic appliances,
lighting, hand tools and power tools, hardware, cutlery,
tableware, garden equipment, luggage, towels and linens.

3724 Nondurable Household Products

Producers and distributors of pens, paper goods, batteries,
light bulbs, tissues, toilet paper and cleaning products such as
soaps and polishes.

3726 Furnishings

Manufacturers and distributors of furniture, including chairs,
tables, desks, carpeting, wallpaper and office furniture.

3728 Home Construction

Constructors of residential homes, including manufacturers of
mobile and prefabricated homes intended for use in one place.

3740 Leisure Goods

3743 Consumer Electronics

Manufacturers and distributors of consumer electronics, such
as TVs, VCRs, DVD players, audio equipment, cable boxes,
calculators and camcorders.

3745 Recreational Products

Manufacturers and distributors of recreational equipment.
Includes musical instruments, photographic equipment and
supplies, RVs, ATVs and marine recreational vehicles such as
vacl inahi

3747 Toys

Manufacturers and distributors of toys and video/computer
games, including such toys and games as playing cards, board
games, stuffed animals and dolls.

3760 Personal Goods

3763 Clothing & Accessories

Manufacturers and distributors of all types of clothing, jewelry,
watches or textiles. Includes sportswear, sunglasses, eyeglass
frames, leather clothing and goods, and processors of hides
and skins

3765 Footwear

Manufacturers and distributors of shoes, boots, sandals,
sneakers and other types of footwear.

3767 Personal Products

Makers and distributors of cosmetics, toiletries and personal-
care and hygiene products, including deodorants, soaps,
toothpaste, perfumes, diapers, shampoos, razors and
feminine-hygiene products. Includes makers of contraceptives
other than oral contraceptives, which are classified under
Pharmaceuticals.

3780 Tobacco

3785 Tobacco

Manufacturers and distributors of cigarettes, cigars and other
tobacco products. Includes tobacco plantations.

4000 Health
Care

4500 Health Care

4530 Health Care Equipment & Services

4533 Health Care Providers

Owners and operators of health maintenance organizations,
hospitals, clinics, dentists, opticians, nursing homes,
rehabilitation and retirement centers. Excludes veterinary
services, which are classified under Specialized Consumer
Services.

4535 Medical Equipment

Manufacturers and distributors of medical devices such as MRI
scanners, prosthetics, pacemakers, X-ray machines and other
nondisposable medical devices.

4537 Medical Supplies

Manufacturers and distributors of medical supplies used by
health care providers and the general public. Includes makers
of contact lenses, eyeglass lenses, bandages and other

4570 Pharmaceuticals & Biotechnology

4573 Biotechnology

Companies engaged in research into and development of
biological substances for the purposes of drug discovery and
diagnostic development, and which derive the majority of their
revenue from either the sale or licensing of these drugs and
diagnostic tools.

4577 Pharmaceuticals

Manufacturers of prescription or over-the-counter drugs, such

as aspirin, cold remedies and birth control pills. Includes

vaccine producers but excludes vitamin producers, which are
iff Food Products

5000 Consumer
Services

5300 Retail

5330 Food & Drug Retailers

5333 Drug Retailers

C
Operators of pharmacies, including wholesalers and
distributors catering to these businesses.

5337 Food Retailers & Wholesalers

Supermarkets, food-oriented convenience stores and other
food retailers and distributors. Includes retailers of dietary
supplements and vitamins.

Copyright © 2008 The CSR Institute, Inc.




Industry | Supersector

Sector

Subsector

Definition

14 20

104

104

5000 Consumer |5300 Retail

Services

5370 General Retailers

5371 Apparel Retailers

Retailers and wholesalers specializing mainly in clothing,
shoes, jewelry, sunglasses and other accessories.

5373 Broadline Retailers

Retail outlets and wholesalers offering a wide variety of
products including both hard goods and soft goods.

5375 Home Improvement Retailers

Retailers and wholesalers concentrating on the sale of home
improvement products, including garden equipment, carpets,
wallpaper, paint, home furniture, blinds and curtains, and
building materials.

5377 Specialized Consumer Services

Providers of consumer services such as auction houses, day-
care centers, dry cleaners, schools, consumer rental
companies, veterinary clinics, hair salons and providers of
funeral, lawn-maintenance, consumer-storage, heating and
cooling installation and plumbing services.

5379 Specialty Retailers

Retailers and wholesalers concentrating on a single class of
goods, such as electronics, books, automotive parts or
closeouts. Includes automobile dealerships, video rental
stores, dollar stores, duty-free shops and automotive fuel
stations not owned by oil companies.

5500 Media

5550 Media

5553 Broadcasting & Entertainment

Producers, operators and broadcasters of radio, television,
music and filmed entertainment. Excludes movie theaters,
which are classified under Recreational Services.

5555 Media Agencies

Companies providing advertising, public relations and
marketing services. Includes billboard providers and
telemarketers.

5557 Publishing

Publishers of information via printed or electronic media.

5700 Travel &
Leisure

5750 Travel & Leisure

5751 Airlines

Companies providing primarily passenger air transport.
Excludes airports, which are classified under Transportation
Service:

5752 Gambling

Providers of gambling and casino facilities. Includes online
casinos, racetracks and the manufacturers of pachinko
machines and casino and lottery equipment.

5753 Hotels

Operators and managers of hotels, motels, lodges, resorts,
spas and campgrounds.

5755 Recreational Services

Providers of leisure facilities and services, including fitness
centers, cruise lines, movie theaters and sports teams.

5757 Restaurants & Bars

Operators of restaurants, fast-food facilities, coffee shops and
bars. Includes integrated brewery companies and catering
companies.

5759 Travel & Tourism

Companies providing travel and tourism related services,
including travel agents, online travel reservation services,
automobile rental firms and companies that primarily provide
passenger transportation, such as buses, taxis, passenger rail
and i

6000 6500
Telecommunicat|Telecommunication
ions s

6530 Fixed Line Telecommunications

6535 Fixed Line Telecommunications

Providers of fixed-line telephone services, including regional
and long-distance. Excludes companies whose primary
business is Internet access, which are classified under
Internet.

6570 Mobile Telecommunications

6575 Mobile Telecommunications

Providers of mobile telephone services, including cellular,
satellite and paging services.

7000 Utilities | 7500 Utilities 7530 Electricity 7535 Electricity Companies generating and distributing electricity, including
generation using geothermal, nuclear and solar energy.
7570 Gas, Water & Multiutilities 7573 Gas Distribution Distributors of gas to end users. Excludes providers of natural
gas as a commodity, which are classified under the Oil & Gas
Industry.
7575 Multiutilities Utility companies with significant presence in more than one
utility.
7577 Water Companies providing water to end users, including water
treatment plants.
8000 Financials [8300 Banks 8350 Banks 8355 Banks Banks providing a broad range of financial services, including

retail banking, loans and money transmissions.

8500 Insurance

8530 Nonlife Insurance

8532 Full Line Insurance

Insurance companies with life, health, property & casualty and
reinsurance interests, no one of which predominates.

8536 Property & Casualty Insurance

Companies engaged principally in accident, fire, automotive,
marine, malpractice and other classes of nonlife insurance.

8538 Reinsurance

Companies engaged principally in reinsurance.

8570 Life Insurance

8575 Life Insurance

Companies engaged principally in life and health insurance.

8700 Financial
Services

8730 Real Estate

8733 Real Estate Holding &
Development

Companies that invest directly or indirectly in real estate
through development, management or ownership, including
property agencies. Excludes real estate investment trusts and
similar entities, which are classified as Real Estate Investment
Trusts.

8737 Real Estate Investment Trusts

Real estate investment trusts or corporations (REITs) and
listed property trusts (LPTs.)
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8000 Financials

8700 Financial
Services

8770 General Financial

8771 Asset Managers

Companies that provide custodial, trustee and other related
fiduciary services. Includes mutual fund management
companies.

8773 Consumer Finance

Credit card companies and providers of personal finance
services such as personal loans and check cashing companies.

8775 Specialty Finance

Companies engaged in financial activities not specified
elsewhere. Includes companies not classified under Equity
Investment Instruments or Nonequity Investment Instruments
engaged primarily in owning stakes in a diversified range of
companies.

8777 Investment Services

Companies providing a range of specialized financial services,
including securities brokers and dealers, online brokers and
security or commodity exchanges.

8779 Mortgage Finance

Companies that provide mortgages, mortgage insurance and
other related services.

8980 Equity Investment Instruments

8985 Equity Investment Instruments

Corporate closed-ended investment entities identified under
distinguishing legislation, such as investment trusts and

venture capital trusts.

8990 Nonequity Investment Instruments

8995 Nonequity Investment
Instruments

Noncorporate, open-ended investment instruments such as
open-ended investment companies and funds, unit trusts,
ETFs. currs I I

9000
Technology

9500 Technology

9530 Software & Computer Services

9533 Computer Services

ency funds and solit capital trusts, |
Companies that provide consulting services to other businesses|
relating to information technology. Includes providers of
computer-system design, systems integration, network and
systems operations, data management and storage, repair
services and technical support.

9535 Internet

Companies providing internet-related services, such as internet
access providers and search engines and providers of Web site
design, Web hosting, domain-name registration and e-mail
services.

9537 Software

Publishers and distributors of computer software for home or
corporate use. Excludes computer game producers, which are
classified under Toys.

9570 Technology Hardware & Equipment

9572 Computer Hardware

Manufacturers and distributors of computers, servers,
mainframes, workstations and other computer hardware and
subsystems, such as mass-storage drives, mice, keyboards
and printers.

9574 Electronic Office Equipment

Manufacturers and distributors of electronic office equipment,
including photocopiers and fax machines.

9576 Semiconductors

Producers and distributors of semiconductors and other
integrated chips, including other products related to the
semiconductor industry, such as semiconductor capital
equipment and motherboards. Excludes makers of printed
circuit boards, which are classified under Electrical
Components & Eguipment,

9578 Telecommunications Equipment

Makers and distributors of high-technology communication
products, including satellites, mobile telephones, fiber optics,
switching devices, local and wide-area networks,
teleconferencing equipment and connectivity devices for
computers, including hubs and routers.

http://www.ftse.com/japanese/Indices/FTSE_Index_Standards/Downloads/ICBstructureandcodes.xls
http://www ftse.com/japanese/Indices/FTSE_Index_Standards/Downloads/ICB_brochure.pdf
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1.1 SRI CSR
CO2
SRI
e Oil & Gas Producers
1-1 Brand Management
1-2 Customer Relationship Management
1-3 Exploration & Production
1-4 Gas Portfolio
1-5 Transparency
1-6 Diversification
1-7 Advanced Environmental Performance
1-8 Releases to the Environment
1-9 Biodiversity
1.SAM 1-10 Climate Strategy
1-11 Environmental Policy/ Management System
1-12 Refining/Cleaner Fuels
1-13 Renewable Energy
1-14 Occupational Health&Safety
1-15 Social Impacts on Communities
1-16 Stakeholder Engagement
1-17 Standards for Suppliers
e Mining
1-18 Transparency
1-19 Environmental Policy/ Management System
1-20 Mineral Waste Management
1-21 Mine Closure
e Oil & Gas Producers
2-1 climate change
2-2 environmental impact minimization
2-3 resource use and efficiency
2-4 meeting tightening fuels standards
2.5 ability to tap into cleaner energy markets, such as
natural gas
2.6 offshore facility decommissioning and site remediation
liabilities,
2-7 MTBE tightening environmental regulations MTBE liabilities
0.8 access to new reserves and expansion into emerging
2.Innovest markets -
2-9 corporate governance issues
human rights and community relations, as well as
2-10
health and safety performance
e Mining
2-11 Mine closure and land remediation.
2-12 energy use and climate change.
2-13 controversy in emerging market operations.
2-14 tailings management.
2-15 [HIV/IAIDS HIV/AIDS. labor relations.
2-16 labor relations, health & safety
2.17 strategic profit opportunities for advanced commodity
applications.
L
3-1
L
3-2
[
-3
3-4
3.GRI 35
[
3-6
3-7
3-8
39 /
3-10
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12 CSR

CSR
13
RD Shell 40
100 /
UNESCO
Holcim
Rio Tinto 2006 3 2003
CO2
Rio Tinto
ph
KPI
BP
RD Shell
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2.1 SRI CSR

SRI
1-1 Customer Relationship Management
1-2 Environmental Policy/ Management System
1-3 Releases to the Environment
1.SAM 1-4 Business Risks
1-5 Occupational Health&Safety
1-6 Stakeholder Engagement
1-7 Standards for Suppliers
2-1 emissions of greenhouse gases.
2-2 employee Health and Safety.
2.3 potential liability arising from additives in petroleum
MTBE and chemical products such as MTBE.
2-4 the demand for fossil fuels and related price
2-5 Environmental impact of operations.
2.Innovest 2-6 emerging markets strategy.
2-7 human capital management.
2-8 health and safety performance.
2-9 management of local community issues.
2-10 product stewardship.
2-11 implementation of environmental management systems.
2-12 labor relations.
3.GRI
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2.2 CSR

LCA
CSR
2.3
BP 2005
Sasol
SH&E
SH&E
2015
Total
RD Shell
LPG
CIS
GTL
Sasol HIV/AIDS
Sasol BEE
10
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3.1 SRI CSR
SRI
1-1 Antitrust Policy
1-2 Business Development
1-3 Customer Relationship Management
1-4 Responsible Lobbying
1-5 Advanced Environmental Performance
1.SAM 1-6 Climate Strategy
1-7 Environmental Policy/ Management System
1-8 Genetically Modified Organisms
1-9 Product Stewardship
1-10 Occupational Health&Safety
1-11 Standards for Suppliers
2-1 Toxicity of the product portfolio
2-2 energy costs and climate change
2.Innovest 2-3 site liability and security
2-4 emerging market production issues
2-5 corporate governance
3.GRI
3.2 CSR
B2B LCA
LCA
CSR
3.3
LCA
BASF CO2 NOx
CcO2 CcO2
Bayer
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Bayer

BASF
"SuccESS”
Bayer OECD 143
OECD 80 BayerCropscience
Bayer MaterialScience
BASF
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4.1 SRI CSR
Certification chain of custody
SRI
1-1 Customer Relationship Management
1-2 Wood Sourcing
1-3 Advanced Environmental Performance
1-4 Climate Strategy
1-5 Environmental Policy/ Management System
1.SAM 1-6  [GMO Management of Genetically Modified Organisms
1-7 Product Stewardship
1-8 Sustainable Fibre and Pulp Sourcing
1-9 Sustainable Management of Forests
1-10 Occupational Health&Safety
1-11 Stakeholder Engagement
1-12 Standards for Suppliers
2-1 Sustainable forest management practices.
2-2 environmental impact of manufacturing processes.
2-3 eco-efficiency of wood products.
2 Innovest 2-4 eme_rging markets strategies.
2-5 chain of custody.
2-6 labor relations.
2-7 stakeholder relations.
2-8 human capital management.
3.GRI
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4.2 CSR

6(0)
CSR
43
UPM 2007
CoC BAT
2006 UPM
UPM UPM
CoC
CoC
International Paper VBQi
CSR
NGO
SGEC
100
2008 70

International Paper
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5.1 SRI CSR
CO2
PFCs
SRI
1-1 Customer Relationship Management
1-2 Transparency
1-3 Advanced Environmental Performance
1-4 Climate Strategy
1-5 Environmental Policy/ Management System
1.SAM — -
1-6 Biodiversity
1-7 Occupational Health&Safety
1-8 Social Impacts on Communities
1-9 Stakeholder Engagement
1-10 Standards for Suppliers
2-1 labor relations.
2-2 health and safety.
2 Innovest 2-3 al_r and groundwater pollution.
2-4 climate change.
2-5 life cycle analysis
2-6 product development as the environmental dimension
3-1
3-2
3-4
3.GRI 35
3-6
3-7
3-8
39
3-10
52 CSR
CSR
53
BHP Billiton GHG
GHG
2030
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CDM 2 COo2

1ISI  AAP CcOo2
2020 50 2020 50 GHG
1990 2020
BHP Billiton TRIFR 50
2012
HIV
BHP Billiton
HIV HIV
HIvV 8
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6.1 SRI CSR

GHG
ITC
SRI
1-1 Brand Management
1-2 Customer Relationship Management
1-3 Privacy Protection
1-4 Supply Chain Management
1-5 Innovation R&D
1-6 Product Quality and Recall Management
1-7 Advanced Environmental Performance
1.SAM 1-8 Climate Strategy
1-9 Environmental Policy/ Management System
1-10 Product Stewardship
1-11 Electro Magnetic Fields
1-12 Occupational Health&Safety
1-13 Digital Inclusion
1-14 Stakeholder Engagement
1-15 Standards for Suppliers
2-1 labor policies and employee safety
2.2 emerging markets strategies in the context of
globalization
2.3 environmental management concerns such as toxic
materials
2-4 site liability
2-5 corporate governance
2-6 product development with environmental considerations
2-7 climate change
2.Innovest 2-8 extended producer responsibility legislation
2-9 green product design
2-10 life cycle analysis
2-11 hazardous materials in products.
2-12 energy consumption and energy efficiency
2-13 waste generation (producer and consumer)
2-14 the "Digital Divide"
2-15 emerging market risks
2-16 health & safety
2-17 human capital development
3.GRI
6.2 CSR

REACH WEEE

LCA
CSR

Copyright © 2008 The CSR Institute, Inc.
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6.3

CSR
(Electronic Industry Code of Conduct:
2006 8 EICC
HP
LCA
2000 1/8
CO2
IBM
30 LCA
2012
IBM
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2050
PDCA Co2
2010
CO2
5
2012 2 10
25
2007
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7.1 SRI CSR

SRI
1-1 Customer Relationship Management
1-2 Advanced Environmental Performance
1-3 Climate Strategy
1.SAM 1-4 Environmental Policy/Management System
1-5 Product Stewardship
1-6 Occupational Health&Safety
1-7 Standards for Suppliers
2-1 Labor policies and employee safety
2. emerging markets strategies in the context off
globalization
2.3 environmental management concerns such as toxic
material
2-4 site liability
2.Innovest 2-5 climate change
2-6 corporate governance
2-7 Environmental regulations on engine emissions
2-8 Fuel efficiency of products
2-9 Development of alternative fuel engine platforms
2-10 Transportation policies and trends
2-11 Health and safety characteristics
3.GRI

Copyright © 2008 The CSR Institute, Inc.
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7.2 CSR

LCA
CSR
7.3
Catapillar
NGO
LCA General Electric
2010 15
2010 200
General Electric
GE
PDCA
GE EHS
GE
GE EHS
EHS
Heidelberger Druckmaschinen
80 90
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8.1 SRI CSR

SRI
1-1 Antitrust Policy
1-2 Customer Relationship Management
1-3 Non-financial Project Evaluation
1-4 Advanced Environmental Performance
1-5 Biodiversity
1-6 Climate Strategy
1-7 Environmental Policy/ Management System
1.SAM 1-8 Off-shore Production Standards
1-9 Recycling Strategy
1-10 Transport and Logistics
1-11 Building Materials
1-12 Resource Conservation and Resource Efficiency
1-13 Occupational Health&Safety
1-14 Stakeholder Engagement
1-15 Standards for Suppliers
2-1 mining and raw materials preparation.
2-2 use of hazardous materials as fuels.
2-3 risks of greenhouse gases.
2-4 child and forced labor
2-5 the related worker health risks.
2 Innovest 2-6 multi-risk exposure due to invo_lvemgnt in_various
2.7 corporate governance and relationships with local
governments.
2-8 investment in infrastructure of emerging markets.
2-9 Climate Change Levy.
2.10 impacts of building projects on local communities and
emerging markets in terms of sound and air pollution.
3.GRI
8.2 CSR
LCA
CcO2
CSR
8.3
Klepierre (global
portfolio of holdings)
cOo2
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CO2

Holcim CcOo2

CRH

15 Cco2 2015 1990

Acciona

20 Cco2
20

5
Acciona
1SO14001 1SO19001 EMAS
Klepierre “ " green construction

projects

HIV/
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9.1 SRI CSR
SRI
1-1 Compliance with Applicable Export Control Regimes
1-2 Customer Relationship Management
1-3 Supply Chain Management
1-4 Environmental Policy/ Management System
1.SAM 1-5 Product Impact
1-6 Issues-based Co-operation with Key Stakeholders
1-7 Occupational Health&Safety
1-8 Stakeholder Engagement
1-9 Standards for Suppliers
2.1nnovest 2-1
3.GRI

Copyright © 2008 The CSR Institute, Inc.
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9.2 CSR

CSR
9.3
CSR
BAE CSR
CSR
2006

80

2006
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10.1 SRI CSR

BtoB BtoC
BtoB GHG BtoC
SRI
1-1 Customer Relationship Management
1-2 Advanced Environmental Performance
1-3 Climate Strategy
1-4 Closed Loop Business Models
1.SAM 1-5 Environmental Policy/Management System
’ 1-6 Product Stewardship
1-7 Sustainable Fibre and Pulp
1-8 Stakeholder Engagement
1-9 Standards for Suppliers
1-10 Occupational Health&Safety
2-1 impacts of natural resource extraction and processing
2-2 labor management issues related to automation
relocation to emerging markets
2.Innovest 2.3 relationship of this sector as a supplier to alcoholic and
tabacco manufacurers
2.4 impacts of containers and packaging on local waste
management and recycling operations
3.GRI
10.2 CSR
ICB
2727 Diversified Industrials Industrial companies engaged in three or more classes of business within the
Industrial Industry that differ substantially from each other.
2723 Containers & Packaging Makers and distributors of cardboard, bags, boxes, cans, drums, bottles and jars
and glass used for packaging.
LCA
CSR
10.3
LCA
LCA
3M
GHG
GHG GHG

Copyright © 2008 The CSR Institute, Inc.
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GHG

Rexam

3M

ITT inclusion
inclusion/

20 ITT
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11.1 SRI CSR
SRI
1-1 Brand Management
1-2 Customer Relationship Management
1-3 Advanced Environmental Performance
1-4 Climate Strategy
1.SAM 1-5 Closed Loops
’ 1-6 Environmental Policy/Management System
1-7 Low Carb Strategy
1-8 Occupational Health&Safety
1-9 Stakeholder Engagement
1-10 Standards for Suppliers
2-1 Environmental technology development
2-2 lifecycle analysis.
2.3 identification and elimination of "materials of concern”
in the supply chain.
2-4 customer engagement
2-5 health and safety performance
2-6 union relationships Maquiladora
2-7 emerging markets production concerns
2-8 community impacts
2.Innovest 2-9 Fuel efficiency of each company's fleet of vehicles.
2.10 long-term strategy for environmental technology]
development.
211 end-of life or lifecycle impacts from vehicles with a focus
on recyclability
2-12 supplier engagement
2-13 transportation trends
2-14 regulatory compliance
2-15 labor issues
2-16 employee development
2-17 lobbying
3-1
3-2
3.GRI 33
3-4 CO2
3-5
3-6
11.2 CSR
CSR CcO2 LCA

Copyright © 2008 The CSR Institute, Inc.
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11.3
Daimler Chrysler
LCA R&D CO2

LCA Eco-VAS Michelin
CO2 0.8

OSHMS 2006 ( )

General Motors

Daimler Chrysler

1SO14001 General
Motors
GM
CSR
General Motors
GM
Michelin
ITS

Daimler

Chrysler

Michelin
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12.1 SRI CSR

SRI
1-1 Brand Management
1-2 Customer Relationship Management
1-3 Health & Nutrition
1-4 Strategy for Emerging Markets
1-5 Combating Smuggling
1-6 Climate Strategy
1-7 Environmental Policy/ Management System
1.SAM 1-8 [GMO Management of Genetically Modified Organisms
19 Packaging
1-10 Raw Material Sourcing
1-11 Fuels for Tobacco Curing
1-12 Occupational Health&Safety
1-13 Responsibility for Alcoholic Products
1-14 Standards for Suppliers
1-15 Responsible Marketing Policies
2.1 Consumer sustainability trends and product
development
2-2 tobacco/alcohol health effects
2-3 community development and engagement
2.Innovest 2-4 engagement with regulators
2.5 employee health and safety particularly in emerging
markets
2-6 sustainable agriculture
2-7 energy and climate issues
3.GRI
12.2 CSR
CSR
12.3
SabMiller
cOo2

6(0)
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SabMiller

SabMiller

Heineken

CSR

British American Tabacco 60
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13.1 SRI CSR
SRI
1-1 Brand Management
1-2 Customer Relationship Management
1-3 Health & Nutrition
1-4 Strategy for Emerging Markets
1-5 Climate Strategy
1.SAM 1-6 Environmental Policy/ Management System
1-7 Management of Genetically Modified Organisms
1-8 Packaging
1-9 Raw Material Sourcing
1-10 Occupational Health&Safety
1-11 Standards for Suppliers
2.1 Consumer sustainability trends and product
development
2-2 nutrition and public health (obesity)
2-3 genetically engineered (GE) crops
2-4 community development and engagement
2-5 employee health and safety
sustainable agriculture and long term supply of raw
2.Innovest 26 materials
2-7 climate issues
2-8 Labor policies and employee turnover
2-9 energy and fuel efficiency
2-10 consumer trends and engagement with sustainability
2-11 supply chain issues
2-12 corporate governance structures
3.GRI
13.2 CSR
CSR
133
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150

MSC

4000

20

NGO OXFAM
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14.1 SRI CSR

SRI
1-1 Brand Management
1-2 Customer Relationship Management
1-3 Strategy for Emerging Markets
1-4 Closed Loops
1-5 Environmental Policy/ Management System
1-6 Product Stewardship
1.SAM 1-7 Hazardous Substances
1-8 Product Impact
1-9 Stakeholder Engagement
1-10 Standards for Suppliers
1-11 Occupational Health&Safety
1-12 Product Information
2-1 energy efficiency and emissions
2-2 treatment and disposal of hazardous materials
2-3 supply chain management
2-4 manufacturing in emerging markets
2-5 emerging market strategies in the context of
2-6 product safety concerns (especially for children)
2 Innovest 2-7 the health concerns over dangerous chemicals
’ 2-8 adjusting legislation on chemical standards
2.9 the use of toxic ingredients as such chemicals suspected
of causing cancer, mutation or birth defects
2-10 Reputation and the protection of brand value
211 product boycott campaigns from animal rights activists
and consumer groups
2-12 consumer sustainability trends and product
2-13 evolution of market to digital technology
3.GRI
14.2 CSR
CSR
14.3
IKEA
IKEA
Herman Miller 1980
FSC
Sustainable Forestry Initiative
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INAX

LCA
ub
ub

Unilever

BCT
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IKEA

EN71-9

LCD

ub

40

2005

38

P&G

200
IKEA
TOTO
5
Unilever
RSPO
2006



15.1 SRI

CSR

SRI
1-1 Brand Management
1-2 Customer Relationship Management
1-3 Environmental Policy/ Management System
1-4 Stakeholder Engagement
1.SAM 1-5 Standards for Suppliers
1-6 Strategy for Emerging Markets
1-7 Product Impact
1-8 Occupational Health&Safety
1-8 Product Information
ETI
21 Impact of sustainability trends on brand value and
consumer demand
2.2 engagement with the supply chain on labor conditions
and outsourcing
2.Innovest 2-3 working conditions in emerging markets
2-4 employee turnover
2-5 use of toxic materials
2-6 the transportation. packaging and distribution of goods
2-7 advertising policies.
L]
3-1
L]
3-2
3-3
3-4
3-5
3-6 |BOD COD TSS 1
3-7
L]
3-8
3-9
3.GRI 3.10
3-11
3-12
3-13
3-14
3-15
3-16
3-17 2
3-18
3-19
1
2
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152 CSR

CSR

153
GAP
2005
5
Adidas
NGO
HR management system
FLA NPO
CoC Code of Conduct
GAP “RED”
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16.1 SRI

CSR

SRI
1-1 Brand Management
1-2 Customer Relationship Management
1-3 Marketing Practices
1-4 Research and Development
1-5 Advanced Environmental Performance
1-6 Climate Strategy
1.SAM 1-7 Animal Testing
1-8 Bioethics
1-9 Occupational Health&Safety
1-10 Partnerships Towards Sustainable Healthcare
1-11 Service to Patients
1-12 Stakeholder Engagement
1-13 Standards for Suppliers
2-1 employee turnover.
2-2 employee health and safety trends.
2-3 facility management
2.Innovest 2-4 safety records
2-5 community engagement.
2-6 corporate governance
2-7 management diversity
3.GRI

Copyright © 2008 The CSR Institute, Inc.
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16.2 CSR

CSR
16.3
Baxter 9
R&D LCA R&D R&D
Alliance Boots R&D
Baxter
15
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17.1 SRI

CSR

SRI
1-1 Brand Management
1-2 Customer Relationship Management
1-3 Marketing Practices
1-4 Research and Development
1-5 Climate Strategy
1L.SAM 1-6 Advanced Environmental Performance
’ 1-7 Animal Testing
1-8 Bioethics
1-9 Occupational Health&Safety
1-10 Stakeholder Engagement
1-11 Standards for Suppliers
1-12 Strategy to Improve Access to Drugs
2-1 labor policies
2-2 R&D investment
2-3 strategic alliances
2-4 promotional practices
2-5 environmental practices such as toxic materials
2-6 clinical trials
2.Innovest 2-7 ethical concerns such as bioethics
2-8 helath and safety
2-9 product safety
2-10 employee retention
2-11 patent expiry
2-12 access to medicines
2-13 lobbying
3.GRI

Copyright © 2008 The CSR Institute, Inc.
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17.2 CSR

CSR

17.3

Glaxosmithkline

CSR
CSR

CR

CSR

Astrazeneca

Glaxosmithkline
R&D

Astrazeneca

2006

Novozymes
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18.1 SRI CSR

SRI
1-1 Brand Management
1-2 Customer Relationship Management
1-3 Strategy for Emerging Markets
1.SAM 1-4 Environmental Policy/ Management System
1-5 Packaging
1-6 Stakeholder Engagement
1-7 Standards for Suppliers
2-1 Labor policies
2-2 employee turnover
2-3 community engagement
2-4 energy and fuel efficiency for capital investments.
2.Innovest 2-5 consumer trends
2-6 engagement with sustainability
2-7 supply chain issues such as outsourcing.
2-8 labor conditions of suppliers in emerging markets
2-9 corporate governance structures
2-10 management diversity
3.GRI
18.2 CSR
CSR
18.3
Marks & Spencer 2007 5
Plan A 2012
2012

Copyright © 2008 The CSR Institute, Inc.

Marks & Spencer
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PDCA

Metro

EU 5

28

80
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100

CSR
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19.1 SRI CSR

SRI
1-1 Brand Management
1-2 Customer Relationship Management
1-3 Lobbying Activities
1-4 Product Piracy
1-5 Environmental Policy/ Management System
1.SAM 1-6 Hazal_'dous Supstances
1-7 Volatile Organic Compounds (VOCs)
1-8 Code of Ethics for Advertising
1-9 Editorial Policy
1-10 Ethical Conduct
1-11 Protection of Children
1-12 Stakeholder Engagement
2-1 technology and worker displacement
2-2 internet privacy questions
discrepancies in employment standards among
2-3 :
developed and developing country workers
04 competitive effects of protectionism (national content
regulations)
2-5 |E- social implications of e-democracy concepts
2.Innovest 2-6 labor policies circulation
2-7 overstatements following weak advertising
2-8 governance concerns
2-9 breaches of basic reporting standards
2.10 emerging market strategies in the context of
globalization
2-11 shifting regulatory framework
2-12 supply chain
2-13 paper purchasing issues
3.GRI

Copyright © 2008 The CSR Institute, Inc.
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19.2 CSR

CSR
19.3
CSR CSR
Sky
COo2
COo2
COo2

Time Warner Brothers

Pearson
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20.1 SRI CSR

SRI
1-1 Brand Management
1-2 Customer Relationship Management
1-3 Privacy Protection
1-4 Service Development
1-5 Climate Strategy
1.SAM 1-6 Environmental Policy/ Management System
1-7 Digital Inclusion
1-8 Impact of Telecommunication Services
1-9 Stakeholder Engagement
1-10 Standards for Suppliers
1-11 Electro Magnetic Fields
2-1 life cycle product-stewardship
2. electromagnetic fields and the associated human health
2.Innovest risk : : —
unequal access to information communication
2-3 [ICT X
technology across social groups
2-4 product take-back and recycling initiatives
L]
3-1
3-2
3-3
°
3-4
3.GRI 3-5
3-6
3-7
3-8
3-9
3-10
L]
3-11
20.2 CSR
LCA
CSR
20.3
NTT ICT
ICT
BT
cOo2
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\odafone

KDDI
NTT
\Vodafone
CR Corporate
Responsibility CR
Vodafone 16
97
NTT
NTT
KDDI
BT /
3000 Vodafone GHG
GHG
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21.1 SRI CSR
SRI
1-1 Brand Management
1-2 Customer Relationship Management
1-3 Efficiency
1-4 Reliability
1-5 Advanced Environmental Performance
1-6 Climate Strategy
1-7 Environmental Policy/Management System
1-8 Fleet Age
1-9 Local Air Quality
1.SAM 1-10 Route Network
1-11 Noise
1-12 Stakeholder Engagement
1-13 Standards for Suppliers
Anti-Money Laundering/Crime Prevention
1-14 .
Policies/Systems
1-15 Promoting Responsible Gaming
1-16 Food Safety
1-17 Healthy Living
1-18 Local Impact of Business Operations
2-1 airport and airplane security.
2-2 terrorism.
2-3 labor action
2-4 emissions
2-5 energy efficiency
2-6 corporate governance
2-7 decreased ad revenue
2-8 government regulation
2-9 programming
2-10 ethical standard
2.Innovest 2-11 audience appropriate content
2-12 technological developments
2-13 employee relations
2-14 reduction of waste/increased recycling
2-15 Labor relations
2-16 recruitment and retention programs
2.17 customer safety.especially with respect to cruise lines
and gambling concerns.
2-18 managing coastal development
2-19 maintaining pristine tourist environments
L]
3-1 TBL
L]
3-2
3-3
3-4 |TBL
3-5
3-6 3R
L]
3.GRI 3-7 TBL
3-8
39 |TBL
3-10 |TBL
3-11
3-12
TBL
ILO
HIV _/AIDS
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21.2 CSR

CSR
213
Accor NGO ECPAT
16
Accor
Code of Conduct
150
JATA
HIV The Rezidor Hotel Group
HIV/ Accor
TUI
Accor
The
Rezidor Hotel Group 10
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22.1 SRI CSR

SRI
e software/ComputerServices & Internet
1-1 Brand Management
1-2 Customer Relationship Management
1-3 Privacy Protection
1.SAM 1-4 Security
1-5 Shift from Products to Services
1-6 / Environmental Policy/Management System
1-7 Digital Inclusion
1-8 Standards for Suppliers
e software & IT Services
2-1 Employee relations.
2-2 research and development.
2-3 customer relations.
2-4 community engagement.
2-5 economic and capital investment trends.
2-6 corporate governance structures.
2.7 industry consolidation and outsourcing to lower-cost
locations.
2.Innovest e IT consulting & Services
2-8 human and intellectual capital.
2-9 brand reputation.
2.10 delocalization and offshore outsourcing to emerging
markets.
2-11 digital revolution and digital divide.
e Internet Software & Services
2-12 consumer confidence.
2-13 portal and content control.
2-14 emerging markets and workplace practices.
3.GRI
22.2 CSR
CSR co2
BCP
CSR
22.3
NTT IT
IT

Indra Sistemas
CSR

Copyright © 2008 The CSR Institute, Inc. 53




Microsoft

5 8 350

NGO

Indra Sistemas

IBM

NTT
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23.1 SRI

CSR

SRI
e Support Services
1-1 Customer Relationship Management
1.SAM 1-2 Environmental Policy/ Management System
1-3 Occupational Health&Safety
1-4 Standards for Suppliers
e Human Resources & Employment Services
2 Innovest 2-1 human capital as a competitive advantage.
2-2 changing trends in the work/life balance.
2-3 the impact of new technology.
3.GRI
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23.2 CSR

NGO CSR

233

Manpower

PC
15

Athens Ethical Principles

Adecco EU

e-learning

NGO Randstad
NGO
\Voluntary Service Overseas, VSO VSO

Copyright © 2008 The CSR Institute, Inc. 56




24.1 SRI CSR

SRI
1-1 Customer Relationship Management
1-2 Market Opportunities
1-3 Price Risk Management
1-4 Scorecards/Measurement Systems
1-5 Advanced Environmental Performance
1-6 Biodiversity
1-7 Climate Strategy
1-8 Electricity Generation
1.SAM 1-9 Environmental Policy/Management System
1-10 Infrastructure Projects
1-11 Transmission & Distribution
1-12 Occupational Health&Safety
1-13 Stakeholder Engagement
1-14 Manufactured Gas Plants
1-15 Storage, Transportation andDistribution Infrastructure
1-16 Water Operations
1-17 Waste Business Management
1-18 Access to Water
21 |eu emergence of the continent-wide greenhouse gas
emissions trading system
2-2 ntroduction of renewable energy standards
2.3 abor-related  consequences of increased  post-|
derequlation competition
04 the growing imporatance of energy service businesses in
retaining a customer base.
2.5 regional implications of segregating electricity]
generation from distribution and transmission
2.6 Site remediation and decommissioning (Manufactured|
Gas Plant liability).
2 Innovest 2-7 securing access to new supplies
2-8 climate change
2-9 pipeline safety
2-10 energy security
2.11 corporate governance (particularly energy trading
scandals)
2-12 stakeholder relations
Stakeholders' concerns continue to have the potential to|
damage corporate reputation. particularly in emerging
2-13 X . i
markets where corruption and the poor quality of public|
safety and sanitation continue to be a problem.
[
3-1
3-2
3-3 R&D
3-4
L
3-5
3-6
3-7 COo2 SOX _NOX
3-8 |PCB
3-9
3.GRI 310
[
3-11
3-12
3-13
3-14
3-15
3-16
L
3-17
3-18
3-19
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24.2 CSR

CSR
CSR
24.3
Thames Water 1997
6000 2006 700
2007
Thames Water 2015 GHG
1990 20 89
AGL
GHG Iberdrola
2009 2005 700 Kkw
Iberdrola
Iberdrola 2007
AGL
LNG LNG LNG
LNG
CcO 3
100 100 IT
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25.1 SRI CSR
SRI
1-1 Customer Relationship Management
1-2 Advanced Environmental Performance
1-3 Biodiversity
1.SAM 1-4 Climate Strategy
’ 1-5 Environmental Policy/Management System
1-6 Fuel Efficiency
1-7 Occupational Health&Safety
1-8 Stakeholder Engagement
2-1 Environmental regulations on engine emissions
2-2 Fuel efficiency of products
2.Innovest 2-3 Development of alternative fuel engine platforms
2-4 Transportation policies and trends
2-5 produce Health and safety characteristics
°
3-1
3-2
3-3
3-4
3-5
3.GRI 36
L]
3-7
3-8
3-9
3-10
3-11
3-12
3-13
25.2 CSR
CSR
253
JR
IOSA
PDCA
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Air France-KLM

National Express Group

“The National Express Carbon Club”

Firstgroup
2020 20 2006
BAA
CO2
Co2
EU-ETS
Firstgroup
BP
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26.1 SRI CSR

(
SRI
1-1 Customer Relationship Management
1-2 Advanced Environmental Performance
1-3 Biodiversity
1.SAM 1-4 Climate Strategy
1-5 Environmental Policy/Management System
1-6 Fuel Efficiency
1-7 Occupational Health&Safety
1-8 Stakeholder Engagement
2-1 safety and security
2.Innovest 2-2 electronic commerce.
2-3 air quality regulations
L]
3-1
3-2
3-3
3-4
3-5
3.GRI 36
L]
3-7
3-8
3-9
3-10
3-11
3-12
3-13

Copyright © 2008 The CSR Institute, Inc. 61



26.2 CSR

CSR
26.3
IMO
KPI

Transurban

GHG GHG
Deutsche Post

TNT NOx CO2 “
CNG
TNT SAB8000
Social inclusion Deutsche Post
TNT

OHSAS18001 15014001
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27.1 SRI CSR

SRI
e Banks/Financial Services
1-1 Anti-Crime Policy/Measures
1-2 Brand Management
1-3 Customer Relationship Management
1-4 Stakeholder Engagement
1-5 Advanced Environmental Performance
1-6 Business Opportunities Financial Services/Products
1.SAM 1-7 Business Risks Infrastructure/Project Finance
1-8 Climate Change Governance
1-9 Environmental Policy/Management System
1-10 Code of Ethics in Investments/Financing
1-11 Occupational Health&Safety
Social Value Added: Financial Inclusion/Capacity
1-12 o
Building
1-13 Standards for Suppliers
e Banks
21 Environmental and social impacts of lending and project
finance
2-2 approach to investments.
2-3 sub-prime lending and mis-selling.
2-4 money-laundering concerns
2 Innovest 2-5 labor relations._ _ i
Diversified Consumer Services
2-6 Labor policies and employee turnover.
2-7 customer outreach
0.8 emerging markets strategy in the context of
globalization.
2-9 financial crimes
2-10 Predatory-lending
L]
3-1
3-2 / /
3-3 / / /
L]
34
3-5
3.GRI 36
3-7
L]
3-8
L]
3-9
3-10 SRI
27.2 CSR

CSR
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27.3

Barclays
SRI
Barclays
HSBC
Barclays
HSBC
NGO
Barclays
50
ABN AMRO

UFRJ CDM

Barclays
40 HSBC
2005
ABN AMRO
URJ
40
URJ
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28.1 SRI CSR
SRI
1.SAM 1-1 Brand Management
1-2 Customer Relationship Management
1-3 Advanced Environmental Performance
1-4 Business Risks and Opportunities
1-5 Environmental Policy/Management System
1-6 Risk Detection
1-7 Access to Insurance/Other Social Value Added
1-8 Occupational Health&Safety
1-9 Stakeholder Engagement
1-10 Standards for Suppliers
2 Innovest 2.1 / / En\./lro.nmental and social impacts of asset management
activities.
2-2 accessibility and nature of products and services offered.
2-3 adequacy of capital reserves.
2-4 human capital management.
2-5 new insurance risks including global climate change.
2.6 insurance products with social and environmental
outcomes.
2-7 asset management activities and consumer confidence.
3-1
3-2 / /
3-3 / / /
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3-5
3.GRI 36
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